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Agenda

Insights drawn from recent research into purchasing
and use of office products

Cutting through the greenwash to identify truly
sustainable products

Ensuring sustainable disposal of products and
consumables at end of life

Examples of how these findings apply in public sector
organisations

Practical carbon-busting tips that can be implemented
iImmediately for little or no cost




Kyocera Management Philosophy

- o
i R&EA
Corporate slogan - Respect the Divine and Love People

» Preserve the spirit to work fairly and honourably, respecting
people, our work, our company and our global community

Management Rationale

» To provide opportunities for the material and intellectual growth of
all our employees, and through our joint effort, contribute to the
advancement of society and mankind

Management Philosophy

» To coexist harmoniously with nature and society. Harmonious
coexistence is the underlying foundation of all our business
activities as we work to create a world of abundance and peace.




Unique technology

» Application of ceramic
technology to enable -
cartridge-free printing |

A Reduces waste | | \
AReduces | I *

environmental impact
) Ecology is E /_\
A Reduces cost Economy CoSsYs
Challenging the idea that environmentally responsible
alternatives are more expensive




Kyocera

Toner Cassette
S X components

High yield also means
consumables need

replacing less frequently,

further reducing waste

Competitor

Toner Cartridge
60 X components
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Sample breakdown

369 online interviews with UK employees conducted in May/June 2008

5000+ emp

2500 - 4999
emp

1000 - 2499
emp
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500 - 999 emp

IT Professional
, 28%

Office worker
without Office worker
purchasing with
role, 45% purchasing
role, 27%



Environmental Policy

Respondents appear to be more concerned about environmental issues than their organisation,

led by concern about rising energy prices

% Concerned or Very Concerned

Concern Deficit

Rising Energy Prices

Recycling

Pollution

Waste Disposal

Climate Change

Overall

2007 RESULTS

Personal
Concern

(new 2008)

78% - (-3%)

- (-3%)

- (-2%)

7%

- (-1%)

10% 20% 30% 40%

50%

60% 70%

B Personal Concern O Organisation Concern

Q1. How concerned are you personally about these environmental issues?
Q2. How concerned do you think your organisation is about these environmental issues?

80%

90%

- (+3%)

o] KYOCERA




Environmental Policy

Despite the need for government directives, the public sector is the least likely to have an

environment policy/measures
90% -

With an environmental policy:
19931 54%
20077 41%
20081 57%

50% 0%

Overall Financial Services IT/Technology Manufacturing, Retail, Leisure and Public Services
Construction and Media

O Has a policy W Has environmental measures O Has a policy and environmental measures
5 KYOCERA

Q3. Does the company you work for have a clearly stated environmental policy?
Q4. Whether or not you have a specify policy, does your company have company wide environmental measures in place?




Environmental Policy

The top 2 constituents of a green company are that it makes use of recycling and uses of
energy efficient products

Makes use of recycling

Uses energy efficient products

Uses environmentally sustainable products
Encourages others to be environmentally conscious
Has a clearly stated environmental policy or outlook

Uses ethically sourced products

Offsets carbon emissions

o] KYOCERA

Q6. What constitutes a green company?




Energy facts from The Carbon Trust

» Office equipment accounts for 15% of energy use in

the average organisation and is expected to reach
30% by 2020

» Laptops on average consume 90% less energy than
an equivalent PC

» Turning office machines off outside working hours can
save energy consumption by up to 70%

» Using Power Save settings can reduce energy
consumption by 95%

» 30% of the energy consumed in the UK is wasted




Environmental Policy

Recycling measures have the highest adoption, but reducing consumption is

IeYSO§ yveII established.

60%

50%

40%

30%

20%

10%

0%

| Measures are in place and considered effective |

B5%

9%

B2%

4%

43%

6%

2%

37987%

6%

Measures are in place but
in need of improvement

P3%

45%

7%

61%

High levels
of
respondents
not satisfied
with
supplier
approach

43%

0%

3%

43%
1%

Recycling paper

Recycling
printer/tone catridges

O Measures are effective

Recycling PCs/Other

IT hardware

Using recycled paper
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Using
vironmentally

cious supppliers

C

B Measures need improvement

O Measures are yet to be introduced

14. Which from the following steps or activities would you like to see your company undertake to improve its approach to en\ﬂonmen alrissues™
Please state if: a) measures are in use and considered effective b) Measures are in place but need improvement c) Measures are yet to be introduced




Environmental Policy

Environmentally conscious products need to be price competitive

2007 Data

I would only buy an environmentally conscious product if its 70%
price was competitive

Current concerns around the economic downturn will encourage
more people to act in an environmentally conscious way as cost
of fuel and resources

Customer expectations and pressure are a key influence on
company environmental policy

In our industry, environmentally conscious activities will only be
introduced if they do not adversely affect profits

Company policy on sustainability is largely driven by legislation

Employee sentiment towards environmental issuesis a key
influence on company environmental policy

I would buy an environmentally conscious product, even if it
carried a modest price premium

We are very diligent in scrutinising suppliers for environmental
credibility

O Strongly Agree OAgree ONeither @Disagree B Strongly Disagree KHDEERE

Q2671 Q32. Please state your level of agreement to the following statements using the scale provided.



Environmental Policy

Advertising and marketing materials influence choice of IT supplier more than a CSR report
or external benchmarking model

Supplier's advertising and
marketing materials

Assessment by outside
consultants

Use of an internally-
developed benchmarking
model

Supplier's
CSR/sustainability report

Use of an externally
developed benchmarking
model

% KYOCERG

Q23. What methods do you use to scrutinise the environmental credentials of your IT suppliers?




Environmental Policy

ISO14001 and Energy Star are the most influential standards used when choosing
an IT supplier

1S014001
Energy Start

Eco Mark

Climate Savers Computing
Initiative

Blue Angel

Nordic Swan

o] KYOCERA

Q22. Which of the following standards and accreditations influence your choice of IT supplier?




Cutting through the greenwash

)

Customers are becoming more informed on the topic and
more cynical about sustainability claims 1 this is a good
thing

At the same time, we lack a single, publicly available
standard to enable meaningful benchmarking

Labels such as Energy Star, Nordic Swan etc. become
meaningless when every product in the category has them
I performance can vary widely between different products
with the same certifications

What counts is what matters most to YOUR organisation 1
choose your metric and demand the data you need




Claims to guestion

» Carbon neutral

A Concerns over transparency, double counting and
additionality

A Defra moving to stop companies claiming carbon offsets
via use of renewable energy

» Made from bio-plastic

A Land use for bio-plastics and bio-fuels impacts world
food supplies and is driving up prices of staple items

A Ideally, these resources should come from bio waste
» Recyclable

A Recyclability only becomes a benefit if the facilities exist

to recycle




Environmental Policy

Most respondents felt there is a reduction in performance of products with a reduced
environmental impact

30% ~

: Negligible or No Reductions: 48% Overall
H . 0 -
RedlElEiE: S8 Oyl : 2007 Negligible Reductions: 57 Overall

2007 Reductions: 43% Overall

24%

Considerable
reduction

Reduction

No reduction

Don't know

Moderate reduction
Negligible reduction

[ Overall —— QOverall 2007

0} KYOCERA

Q18. To what extent do you consider that reduced environmental impact also implies a reduction in overall performance of office products generally?




Environmental Policy

Reducing paper use and recycling printer toner cartridges are the top 2 activities

Overall Financial IT/Technology | Manufacturing, Retail, media Public
and construction and and leisure Sector
business utilities
services

Reducing paper use 87% 69% 64% 83% 72%
Recycling printer toner 71% 67% 63% 69% 78%

cartridges

Recycling PCs/Other 54% 55% 61% 50% 60%

hardware

Reducing energy use 62% |52%  |63% 58% 56%
Using energy efficient office 49% 42% 48% 33% 32%

equipment

Reducing water use 25% 41% 38% 42% 34%
Environmentally conscious 28% 30% 32% 19% 34%

travel options where
possible

Using environmentally 24% 36% 27% 25% 20%

conscious suppliers

Offsetting carbon emissions 24% 25% 18% 14% 14%
% KYOCERA

Q8. In which of the following environmental activities does your company engage?



End of life disposal




